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The opportunity

The strategy

Boost awareness with
Promoted Videos.

capitalised on Promoted Video to build anticipation and
excitement, The short and interesting teaser allowed audiences to
take a sneak peek at the episode and compelled them to watch the
full episode.
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Ok Outcast on FOX

M @outcastfox

Who watched OUTCAST on the weekend?
#outcast

You can still watch it on YouTube:
youtube.com/channel/UC1MEB...
EJ Promoted by Outcast on FOX

View on Twitler
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2 Talk to your fans.

reached out to both existing and new users to generate
buzz. It targeted those interested in horror, entertainment, television,
and drama, using keyword and username targeting to reach out to the
fans who follow “The Walking Dead™ and of Qutcast's creator.

O Outcast on FOX
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The Walking Dead X Outcast Teaser
FULL 1st episode on Facebook - 4th June

Join here: facebook.com/events/1106226...
EJ Promoted by Outcast on FOX
View on Twitter
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3 Reach the right users.

Twitter's capability to reach the right people at the right moment
enabled the global campaign to be localised and stay relevant.
' Keyword targeting delivered Tweets to the right users. Adding

hashtags of related communities or shows increased the target user
quality and the engagement rate.

; Outcast on FOX
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Exclusive teaser of Episode 5! #outcast #easer
£J Promoted by Oulcast on FOX
View on Twitter
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The success

“The excellent targeting
ability offered by Twitter,
coupled with the abllity to
localise and deliver the
right content to the right
audience, helped

—— ; achieved very strong
results.”

Simon Lam, Assistant Digital Marketing Manager, Fox
Metworks

Solutions used

Creative Canvas Audience targeting
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A city invites a wide audience to set sall An Indian online travel company grows 2017 trends for marketers to watch
for Taiwan’s International Boat Show app installs with Twitter Audience
Platform
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